Rotary and the business world have something in common. Both now have four generations working side-by-side. If you are in your 30’s and 20’s, you represent the younger generation.
Our goal is to increase the number of 30 and 20-something businesswomen and men in Rotary.

Please take a few minutes to provide us with your answers to the following questions. Your help is greatly appreciated as we research Rotary membership, retention, the attracting of younger members and other membership issues.
1. Why did you join Rotary International?
2. Why have you stayed a member?
3. What are the pluses you’ve experienced being a “younger” member?
4. What are the minuses you’ve experienced being a “younger” member?
5. Can you give us three ideas on how Rotary can attract younger members—business men and women in their 30’s and 20’s?
6. If YOU could decide on the club’s local and international services projects, what projects would you pick which would be particularly appealing to younger businessmen and women?
7. What has been your experience with networking with Rotarians in your club? Is it encouraged? Discouraged?  What would help you at this point in your career?
8. Is time an issue for you? Specifically, what time of day for meetings? Length of meetings? Value added you receive?
9. Do you think a club that targeted member under age 35 or 40 would help attract people (not exclusively but a majority under 35 or 40)?
10. Given what you’ve experienced in your Rotary Club, what recommendations would you have for this type of  club (insofar as culture, projects, etc). 
11. Please share your thoughts on the idea of a club that did not have a traditional meeting schedule. Instead of every X day at Y o’clock the meetings would rotate between a traditional meeting, a service project meeting, a virtual (Internet) meeting, a Starbucks meeting, a social or sporting get together, etc.
12. There is a wide range of costs to belong to RI. Do you think a club that had a very low financial commitment would help attract younger members? (There are clubs that meet at a restaurant and order ala carte so you don’t have to pay anything for the meeting, others have a program of some sort and then move to a meal room and it’s optional to stay for the meal, some have meetings at coffee shops to keep the cost down, etc.) 
Please return to:
John Martinka

john@johnmartinka.com
425-576-1814 (office)

